The Self Storage Association thanks this month’s sponsors for advertising in the SSA Globe.
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Argus 800-55-STORE selfstorage.com

Sponsors of the SSA Globe magazine help reduce the annual cost of producing and distributing important information to SSA members. As the only nonprofit magazine in the industry, all
revenues generated by the SSA Globe, or any other SSA events or products, are recycled into programs that benefit the industry, and in particular, the SSA membership. Published SSA
Globe advertising rates are the discounted rates for vendor members and are nonnegotiable, as all vendor members are treated equitably. The SSA offers this directory as a free service
to our advertisers and readers and cannot be accountable for omissions or errors.

SELF STORAGE ASSOCIATION

he SSA is proud to int[{L LW F@_CUS
What is F.0.C.U.S.?

Financial & Operational Characteristics of U.S. Self Storage

F.0.C.U.S is the Self Storage Associa-

tion's Financial & Operating Characteris-
tics of U.S. Self Storage Facilities system.

Reports delivered through the SSA web- * Occupancy

site store provide access to valuable sta- * Rent History & Board Rates
tistical reports that detail self storage )

revenues, expenses, and average board * National Averages

rates bl:oken down by various regions of * Trended Figures

the United States. Expenses, revenues

and board rates are further refined by * Regional Revenue & Expenses
multiple expense types, revenue types

Reports include:

and common storage space sizes with
many reports providing comparative val-

ues based upon past years results. These Find out more about FOCUS by going to www.selfstorage.org

reports provide an invaluable statistical . .
analysis of the self storage industry. (in the QUICK LINKS section of the home page)
or call 703.575.8000
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