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A Fine Line
Companies on both sides of the border service  
U.S. and Canadian customers.

By Tom Comi

You would think that two storage 
facilities with a Niagara Falls address 
would compete with one another for 
customers, but that assumption is 
proven wrong when you consider 
that one is located in the United 
States and the other is in Canada. 

Secure Storage in New York and 
Lundy’s Treasure Chest Self Storage 
in Ontario are both located approxi-
mately 10 minutes from the border, 
and each has carved out a nice niche 
of attracting both Canadian and 
American customers. 

Mary Mendetta, manager of Secure 
Storage, said her 377-unit facility has 
been doing well, and she estimates 

that 35 percent of her clientele is 
from Canada.

“Some people like to have a U.S. 
address for their business,” she said 
of the mailbox service she will be 
providing soon. “Also, a lot of compa-
nies won’t ship to Canada—especially 
international companies—so they 
have it delivered directly to me. A 
lot of my customers have things that 
come from Hong Kong and different 
places like that and have to have it 
shipped somewhere in the U.S.”

Melissa Allison, property manager 
of Lundy’s, said she is reaping the 
benefits of catering to American 
customers and estimates that just 

under 20 percent of her business 
comes from the other side of the 
border. 

“I get a lot of clients who are in Canada 
and trying to go to the U.S. to either 
move or do business, but they can’t 
cross the border for whatever reason,” 
she said, mentioning that she offers 
daily rentals for such cases. “They 
end up bringing their stuff here and 
storing it until they can get across.” 

Allison said many of her 500 units are 
rented by Americans who have their 
professional and personal belongings 
shipped across the border in order to 
avoid long delays. 
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Exclusive Third Party
Management Partner

Find out what else we can do for you.

Contact us with any questions or for 
more information.

unclebobsmanagement.com
ubmanagement@unclebobs.com

1- 877-270 - 4665
6467 Main Street |  Bu�alo, NY 14221

You:

Discussed re�nancing
with your lender

Together, we:

Helped increase the value
of your storesManaged your stores as

Uncle Bob’s Self Storage

Discussed a long-term
exit strategy

Structured a joint venture
for immediate equity

Improved your position
for re�nancing

Freed you to pursue
your other interests

http://www.unclebobsmanagement.com
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“I find that a lot of my American 
clients who do use us for inventory 
reasons will do so to avoid getting 
tied up at the border,” she said, adding 
that it can take up to six hours to be 
cleared. “We get a lot of deliveries 
where our clients aren’t even here. I 
will get their inventories for them. I 
get a lot of American and Canadian 
businesses who are closing their 
warehouses and storing their inven-
tory here to save a lot of money..”

Mendetta said she has many Cana-
dian customers who do business in 
the United States, so it behooves 
them to keep their things on this side 
of the border. 

“I have some Canadian renters who 
run Internet-based companies and 
have all their packages and inventory 

delivered directly to my facility,” she 
explained. “They store their goods 
here, they come back over, package 
everything up and ship it out through 
the U.S. 

“I also have a couple of vendors who 
do shows throughout the U.S. but live 
in Canada,” she added. “They store 
their inventory with me, and when 
they go to do a show, they gather up 
all of their belongings they need to 
take with them and head out of town 
to Charlotte, Tampa or wherever they 
happen to be going. It’s all about 
giving my customers variety.” 

Allison can relate: “I will customize 
to any client. I have some customers 
who are out in California and they 
will have things that are shipped up 
here. A lot of people love the flex-
ibility of this place, and they are 

willing to pay a few extra dollars to do 
things of that nature. It really saves 
them time and money and gives them 
peace of mind.”

On the Move

As the owner of Action Movers in 
Vancouver, Mark Hirschi knows 
what it’s like to do business on both 
sides of the border. With dozens of 
employees and 11 trucks, he said they 
make approximately 50 trips to and 
from Canada every year. 

“We do get a lot of people who are 
relocating to Seattle or Tacoma 
from Vancouver,” he said, adding 
that some of the moves are seasonal. 

“What we’re noticing a lot is people 
in Vancouver are purchasing homes 
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Mary Mendetta, manager of Secure Storage in New York, estimates that 35 percent of her clientele is from Canada.
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Every day we bid on  
more than 500,000 
keywords on Google.

Carol Shipley
Vice President, 3rd Party Management 

877-244-8799
cshipley@ustoreit.com

As an owner of a self-storage facility, you must be 
wondering how you can compete for traffic to your 
website, and your store. As competition for custom-
ers has moved to the internet, you need to harness its 
power to get the most from your marketing dollars.

At U-Store-It, we have a dedicated internet
marketing team. Our proprietary testing platform 
optimizes our marketing initiatives, pricing strategy, 
and website performance. We continually manage 
our SEO and SEM tactics in order to drive more
traffic to our website.

Add this expertise to the other benefits of our
management services such as comprehensive
reporting, revenue management, human resources 
and legal assistance and you will see that these 
capabilities will give you that advantage to compete 
in today’s internet world.

So if you are looking to increase your revenue and 
push more money to your bottom line, give me a call.

Regards, Carol
   877-244-8799

http://www.ustoreit.com
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Marcus & Millichap Leads the  
Industry in Self-Storage Transactions

Below is a sampling of our current listings:

Self Storage Offering     
Hollywood, FL

83,251 sf  |  $6,000,000

Compton Self Storage
Compton, CA

21,304 sf  |  $3,195,000

Clean Space Storage
Magna, UT

48,688 sf  |  $2,300,000

EPO Center & Storage
Port Orchard, WA

31,300 sf  |  $1,475,000

Offices Nationwide                                                                                                                                            www.MarcusMillichap.com 

Gregory S. Wendelken 
National Director
(206) 826-5700 
Greg.Wendelken@marcusmillichap.com

Marcus & Millichap’s National Self-Storage Group (NSSG) is the industry leader in self-storage transactions.  
With more than 70 offices and self-storage professionals throughout the nation, the NSSG has closed transactions 

totaling more than $206,000,000 in the last 12 months while representing all of the industry’s leading companies.

SSA Globe    June 2011     6.75 w x 4.625 h    4C

Chico LeClaire 
Denver 

(303) 328-2000

Michael Mele 
Tampa 

(813) 387-4700

Nick Walker 
Ontario 

(909) 456-3400

Jason Smith 
Salt Lake City, UT 

(801) 736-2600
Christopher Secreto 

Seattle 
(206) 826-5700

Walter Brauer 
Encino 

(818) 212-2700

Anne Williams 
Memphis 

(901) 620-3600

John Pasquesi 
Oak Brook, IL 

(630) 570-2200

Joel Deis 
Seattle 

(206) 826-5700

The following investment professionals personally support the SSA through their patron sponsorship:

near the coast of Seattle, and we’re relocating them there 
for six months or a year.” 

He added that the economy has also forced many out-of-
work Americans to move to Canada to find employment.

“With the dollar value and job losses in the States, we’ve 
seen a fair number of people wanting to move and relocate 
into Canada,” he said. “People are packing up furniture, 
clothes, everything.” 

Although Action Movers does not own storage facilities 
like some moving companies, Hirschi said his company 
deals with the industry quite frequently. 

“We refer people to storage companies all the time,” he said, 
“but we work hand in hand with Vancouver Self Storage, 
which is very environmental, clean and works well with 
our clients.” 

Perhaps the biggest misconception involved with the 
moving industry is that they simply load and haul a 
customer’s belongings, but that is hardly the case in a 
move from one country to another. 

“We have the designated forms that we need to deal with to 
cross the border,” he said. “We know our customers have a 
lot on their minds when they are moving, so we take care 
of all of that for them.”  v
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June 7-11, 2011

Mauna Lani Bay Hotel 
and Bungalows, 
Kohala Coast, Hawaii

Be a part of this exciting annual event on Hawaii’s
Big Island. PhoneSmart’s Un-Conference will be a 
gathering of self-storage VIPs you don’t want to miss!

Call for registration and sponsorship information. 
866-682-8273
www.phonesmart-hawaii-unconference.com

2011

http://www.phonesmart-hawaii-unconference.com
http://www.MarcusMillichap.com

